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Australia a nation of last minute Christmas shoppers 

Christmas will seemingly catch millions of Australians off-guard this week as they make a last minute beeline for the 
shops, according to analysis by NAB. 

Credit and debit card transaction data from 2016 indicates that Saturday 23 December will be the bumper day for 
shoppers in the week before Christmas, with Australians tipped to make more than 30 million purchases and spend 
more than $2.7 billion in a single day.  

Of the $2.7 billion, more than $318 million will be spent in retail stores, $137 million on hospitality such as restaurants 
and cafes, and $85 million on fuel as families prepare to travel to Christmas functions.  

While more than 15 million transactions totalling $1.1 billion will be made in bricks and mortar retail stores in the four 
days before Christmas, the preference for online shopping continues to grow. Online spending rose by almost 20 per 
cent over the Christmas and New Year period.   
 
Food orders recorded the highest growth in online sales last year, up 3.5 per cent across the month of December. 
Aussies can also expect to receive more experience-based gifts, such as concert and sporting tickets, under the 
Christmas tree, with a 7.8 per cent rise in online purchases across the arts and recreation industries in recent months.  
 
NAB General Manager of Transaction Services, Simone Van Veen, said the online spending boom was reflected in 
the growing number of people logging in to online banking over the festive season.   
 
“We’re predicting internet banking to peak at 3pm on Wednesday 20 December in the lead up to Christmas with a 
record 3 million logins,” Ms Van Veen said.  
 
“This is up more than 35 per cent on the pre previous year. Around 72 per cent of these logins will be made from 
mobile phones while shoppers are on the go. 
 
“And in the rush for last minute gifts on the final weekend before Christmas, we’re also expecting to see a three per 
cent increase in mobile banking logins from Australia’s 50 biggest shopping centres.” 

Sunday 24 December is predicted to be the peak day for spending on food and drink, as Australians stock up on the 
final touches for a Christmas feast.  

“It’s pretty clear that Aussies love working to a deadline,” Ms Van Veen said. “We saw more than 9.7 million purchases 
at the supermarket checkout on Christmas Eve last year valued at $595 million. 

“And with Christmas falling on a Monday this year, there’ll be even more incentive for shoppers to leave it to the end of 
the working week to finish their to-do list.  

“Looking at past years, spending will likely peak at around 1pm on Saturday, so my advice would be to get to the 
shops early or make use of evening trading hours.” 
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2016 Christmas spending by day (Nationally) 

Date Total number of purcahses Total amount spent ($) 

2016 2015 % change 2016 2015 % change 

21 Dec 27,170,934 24,587,453 10.5 2,393,655,738 2,225,174,356 7.5 

22 Dec 30,414,672 25,361,379 19.9 2,668,050,724 2,340,472,305 14 

23 Dec 31,838,680 29,189,319 9 2,731,035,920 2,728,169,228 0.1 

24 Dec 27,178,767 29,700,108 8.4 2,015,814,667 2,542,851,720 20.7 

25 Dec 5,331,073 5,004,882 6.5 333,417,480 364,965,587 8.6 

26 Dec 16,643,704 15,659,376 6.2 1,260,623,524 1,272,537,078 0.9 

27 Dec 17,160,925 15,014,727 14.3 1,259,152,235 1,128,891,039 11.5 

TOTAL  
7 DAYS 

 
155,738,755 

 
144,517,244 

 
7.76 

 
$12.661bn 

 
$12.603bn 

 
0.46 

 

 

Christmas spending at peak – 23rd December (Nationally) 

*Based on 2016 figures 

 

2016 Christmas spending at peak – 23rd December (by State) 

State Total number of purchases  Total amount spent ($) 

2016 2015 % change 2016 2015 % change 

VIC 9,190,972 8,172,372 12.4 778,478,645 769,473,961 1.1 

NSW 8,200,240 7,351,708 11.5 739,396,707 724,520,522 2 

QLD 6,167,175 5,618,144 9.7 480,052,027 467,971,053 2.5 

SA 1,658,857 1,509,588 9.8 132,164,737 131,048,089 0.8 

WA 2,359,512 2,101,701 12.2 196,086,236 195,041,411 0.5 

TAS 346,932 304,699 13.8 27,271,598 26,436,687 3.1 

NT 208,252 186,246 11.8 18,451,617 17,736,415 4 
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