
NAB CUSTOMER SPENDING BEHAVIOURS 

In this new report NAB explores the spending behaviours of our customers. By examining around 4 
million daily transactions, we show where spending is growing fastest and in which industry groups. 
This will help to better inform consumer behaviour and activity. Given the size of NAB’s customer base, 
this data provides a strong indication of national and regional trends. 

KEY FINDINGS 
• Customer spending in Australia - based on NAB’s transaction data (including BPAY) - grew 3.1% y/y in Q4 2016,

with average monthly spending during the quarter of $2,117 in metropolitan areas and $1,949 in regions.
• Spending growth in Regional areas (3.5%) outpaced Greater Metropolitan or “City” areas (2.9%).
• By capital city area (based on ABS definitions), spending growth was fastest in Hobart (4.1%), Sydney (3.9%)

and Melbourne (3.7%) and slowest in Perth (-0.4%) and Brisbane (1.7%). In regional areas, it was fastest in
NSW (4.7%) and VIC (3.7%) and slowest in NT (-1.4%) and WA (0.7%).

• Spending was dominated by the Eastern states - with NSW, VIC and QLD accounting for around 80% of total
spending. Sydney, Melbourne and Brisbane accounted for over half (50.1%) of total NAB customer spending.
• The fastest growing metro areas in Australia were Hunters Hill NSW (13.2%), Woollahra NSW (9.9%) and

Mosman Park WA (9.5%). The fastest growing regions were in NSW - Walgett (19.7%), Upper Hunter Shire
(16.1%) and Murray (14.4%).

• Cities accounted for 64% of all spending and regions 36%. Cities accounted for the biggest share of spending
in all states, particularly Adelaide (78%), Perth (77%), and Melbourne (75%). Spending in Regional areas
accounted for a comparatively bigger share of total state spending in TAS (50%), QLD (55%) and NSW (40%).

• By category, spending growth was fastest for Accommodation, Cafes, Pubs & Restaurants (13.5%).

NAB Behavioural & Industry Economics – February 2017 
EXPLORING THE SPENDING BEHAVIOURS OF NAB CUSTOMERS - Q4 2016 

• Customer spending excludes government services, taxes, direct to consumer manufacturers, mortgage and other credit facility repayments. 
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CUSTOMER SPENDING BEHAVIOURS*: Q4 2016 



TOP 30 FASTEST GROWING AUSTRALIAN METROPOLITAN LGA’S 

TOP 5 FASTEST GROWING METROPOLITAN LGA’S BY STATE 
SYDNEY % Y/Y MELBOURNE % Y/Y 
Hunters Hill 13.2 Brimbank 6.8 
Woollahra 9.9 Melton 5.6 
Ashfield 8.6 Darebin 5.5 
Randwick 8.4 Mornington Peninsula 5.5 
Holroyd 7.6 Greater Dandenong 5.1 

BRISBANE % Y/Y ADELAIDE % Y/Y 
Scenic Rim 6.1 West Torrens 6.7 
Somerset 5.4 Adelaide Hills 6.2 
Ipswich 4.1 Walkerville 5.8 
Moreton Bay 3.3 Unley 5.7 
Logan 2.1 Prospect 5.7 

PERTH % Y/Y HOBART % Y/Y 
Mosman Park 9.5 Sorell 6.0 
Claremont 4.1 Glenorchy 5.7 
Fremantle 3.8 Kingborough 5.4 
Nedlands 1.9 Clarence 3.2 
Cambridge 1.2 Hobart 3.1 

CANBERRA % Y/Y DARWIN % Y/Y 
Unincorporated ACT* 4.7 Darwin 4.4 

Litchfield -0.5 
* The ACT does not have separate LGAs. Palmerston -0.6 

13
.2

%

9.
9%

9.
5%

8.
6%

8.
4%

7.
6%

7.
0%

6.
8%

6.
7%

6.
4%

6.
3%

6.
2%

6.
1%

6.
1%

6.
0%

5.
9%

5.
9%

5.
8%

5.
8%

5.
7%

5.
7%

5.
7%

5.
6%

5.
6%

5.
6%

5.
5%

5.
5%

5.
4%

5.
4%

5.
4%

0%

2%

4%

6%

8%

10%

12%

14%
H

un
te

rs
 H

ill

W
o

o
lla

hr
a

M
o

sm
an

 P
ar

k

A
sh

fi
el

d

Ra
nd

w
ic

k

H
o

lr
o

yd

Fa
ir

fi
el

d

Br
im

ba
nk

W
es

t 
To

rr
en

s

Pi
tt

w
at

er

K
o

ga
ra

h

A
de

la
id

e 
H

ill
s

Sc
en

ic
 R

im

Ca
m

pb
el

lt
o

w
n

Ca
nt

er
bu

ry

So
re

ll

Li
ve

rp
oo

l

W
al

ke
rv

ill
e

Pa
rr

am
at

ta

G
le

no
rc

hy

U
nl

ey

Pr
os

pe
ct

Ba
nk

st
o

w
n

M
el

to
n

Po
rt

 A
de

la
id

e 
En

fi
el

d

D
ar

eb
in

M
o

rn
in

gt
on

 P
en

in
su

la

K
in

gb
o

ro
ug

h

So
m

er
se

t

Bl
ac

kt
o

w
n

NSWNSWWANSWNSWNSWNSW VIC SA NSWNSW SA QLDNSWNSWTASNSW SA NSWTAS SA SA NSW VIC SA VIC VIC TAS QLDNSW

Data refers to LGAs with populations of 750 NAB Customers or more 

Page | 2 



TOP 30 FASTEST GROWING AUSTRALIAN REGIONAL LGA’S 

TOP 5 FASTEST GROWING REGIONAL LGA’S BY STATE 
NSW % Y/Y VIC % Y/Y 

Walgett 19.7 Murrindindi 12.6 

Upper Hunter Shire 16.1 Buloke 11.0 

Murray 14.4 Mansfield 9.9 

Bland 11.9 Yarriambiack 9.3 

Gundagai 11.3 Gannawarra 8.8 

QLD % Y/Y SA % Y/Y 

Torres Strait Island 14.0 Clare and Gilbert Valleys 8.5 

Torres 14.0 The Coorong 8.1 

North Burnett 9.0 Roxby Downs 8.1 

Goondiwindi 8.6 Victor Harbour 7.2 

Hinchinbrook 8.4 Port Pirie City & Districts 6.9 

WA % Y/Y TAS % Y/Y 

Kalgoorlie/Boulder 7.1 Brighton 10.6 

Northam 6.9 Huon Valley 9.1 

Broome 6.8 Derwent Valley 3.8 

Northampton 5.5 Devonport 2.2 

Irwin 3.9 Launceston 1.7 

NT % Y/Y TAS % Y/Y 

Alice Springs 3.2 
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NEW SOUTH WALES (NSW) 
GROWTH IN NAB CUSTOMER SPENDING 
(percentage change Q4 2016 on Q4 2015) 

SYDNEY GREATER METROPOLITAN AREA REGIONAL NSW (EX METRO) 

TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH 

• By individual postcode, spending growth in Metro Sydney over the year was fastest in Georges Hall (2198) at
almost 23%, followed by Silverwater 2128 (19.4%), Coogee 2034 (17.1%) and St Peters 2044 (17.0%).

• By individual postcode, spending was fastest in Currabubula 2342 (55.5%) and Windale 2306 (54.0%), followed by
Walgett 2386 (39.4%), Koraleigh 2735 (39.1%) and Galong 2585 (37.3%).

• Customer spending on Accommodation, Cafes, Pubs & Restaurants was fastest in both Sydney Metro (13.8%) and
NSW Regional areas (17.4%).
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Top 20 Postcodes by Spending Growth: Sydney Metro
(Q4 2016 spend value on Q4 2015 spend value)
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Top 20 Postcodes by Spending Growth: NSW Regional
(Q4 2016 spend value on Q4 2015 spend value)

Overall 
Growth 

3.9% 

Average 
Monthly 

Spend (Q4) 
$2,152 

Overall 
Growth 

4.7% 

Average 
Monthly 

Spend (Q4) 
$1,998 
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VICTORIA (VIC) 

GROWTH IN NAB CUSTOMER SPENDING 
(percentage change Q4 2016 on Q4 2015) 

MELBOURNE GREATER METROPOLITAN AREA REGIONAL VIC (EX METRO) 

TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH 

• By individual postcode, spending growth in Melbourne metro was fastest in St Kilda East 3183 (15.4%), followed
by Heatherton 3202 (14.3%), Hampton Park 3976 (12.7%) and Clayton 3168 (12.1%).

• In regional VIC, spending growth was fastest in the Mallee region towns of Rupanyup 3388 (39.5%), Beulah 3395
(37.1%) and Walpeup 3507 (37.0%).

• Customer spending in the Melbourne Metro area was fastest for Cultural & Recreational Services (14.9%).
• Customer spending in Regional VIC was fastest for Accommodation, Cafes, Pubs & Restaurants (15.6%).
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Top 20 Postcodes by Spend Growth: Melbourne Metro
(Q4 2016 spend value on Q4 2015 spend value)
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Top 20 Postcodes by Spending Growth: VIC Regional
(Q4 2016 spend value on Q4 2015 spend value)

Overall 
Growth 

3.7% 

Average 
Monthly 

Spend (Q4) 
$2,136 

Overall 
Growth 

3.7% 

Average 
Monthly 

Spend (Q4) 
$1,871 
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QUEENSLAND (QLD) 

GROWTH IN NAB CUSTOMER SPENDING 
(percentage change Q4 2016 on Q4 2015) 

BRISBANE GREATER METROPOLITAN AREA REGIONAL QLD (EX METRO) 

 

*postcode level details shown due to QLD having larger LGAs than other states. 

TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH 

• By postcode, overall spending growth in Brisbane metro was fastest in Riverview 4303 (19.5%), Belmont 4153
(11.8%), Toogoolawah 4313 (11.5%) and Kalbar 4309 (10.0%).

• Spending growth in regional QLD was fastest in Kenilworth 4574 (52.1%) on the Sunshine Coast, Clifton 4361
(44.3%) in the Darling Downs region, Toowoomba 4364 (37.0%) and Woorabinda 4712 (30.7%).

• Customer spending growth in the Brisbane metro area was fastest for Accommodation, Cafes, Pubs & Restaurants
(11.7%).

• Customer spending in Regional QLD was fastest for Wholesale Trade (18.1%).
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Top 20 Postcodes by Spend Growth: Brisbane Metro
(Q4 2016 spend value on Q4 2015 spend value)
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Top 20 Postcodes by Spending Growth: QLD Regional
(Q4 2016 spend value on Q4 2015 spend value)

Overall 
Growth 

1.7% 

Average 
Monthly 

Spend (Q4) 
$2,070 

Overall 
Growth 

2.9% 

Average 
Monthly 

Spend (Q4) 
$1,974 
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SOUTH AUSTRALIA (SA) 
GROWTH IN NAB CUSTOMER SPENDING 
(percentage change Q4 2016 on Q4 2015) 

ADELAIDE GREATER METROPOLITAN AREA REGIONAL SA (EX METRO) 

TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH 

• By postcode, overall spending growth in Adelaide was fastest in Macclesfield 5153 (26.0%), Ferryden Park 5010
(21.4%), Richmond 5033 (16.8%) and Enfield 5085 (16.2%).

• In Regional SA, spending growth was fastest in the small farming town of Keith 5267 (66.9%), followed by
Cummins 5631 (34.9%), Brinkworth 5464 (29.9%) and Coober Pedy 5135 (26.0%).

• Customer spending in the Adelaide metro area was fastest for Cultural & Recreational Services (14.6%).
• Customer spending in Regional SA was fastest for Finance & Insurance (16.9%).
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Top 20 Postcodes by Spend Growth: Adelaide Metro
(Q4 2016 spend value on Q4 2015 spend value)

66
.9

%

34
.9

%

29
.9

%

26
.0

%

23
.9

%

22
.8

%

22
.7

%

21
.0

%

19
.0

%

14
.0

%

13
.4

%

12
.8

%

11
.1

%

10
.9

%

9.
7%

9.
6%

9.
4%

8.
7%

8.
7%

8.
1%

0%

10%

20%

30%

40%

50%

60%

70%

K
ei

th

Cu
m

m
in

s

Br
in

kw
o

rt
h

Co
ob

er
 P

ed
y

W
as

le
ys

G
la

ds
to

ne

W
hy

al
la

 J
en

ki
ns

Cl
in

to
n

Bl
yt

h

Pa
sk

ev
ill

e

Ti
nt

in
ar

a

A
ub

ur
n

Ri
ve

rt
o

n

M
en

in
gi

e

Sn
o

w
to

w
n

Ba
rm

er
a

A
nd

am
o

o
ka

Pe
no

la

W
at

er
va

le

Ro
xb

y 
D

o
w

ns

52675631546457235400547356095570546255525266545154125264552053455722527754525725

Top 20 Postcodes by Spending Growth: SA Regional
(Q4 2016 spend value on Q4 2015 spend value)

Overall 
Growth 

3.4% 

Average 
Monthly 

Spend (Q4) 
$2,031 

Overall 
Growth 

3.1% 

Average 
Monthly 

Spend (Q4) 
$1,783 
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WESTERN AUSTRALIA (WA) 
GROWTH IN NAB CUSTOMER SPENDING 
(percentage change Q4 2016 on Q4 2015) 

PERTH GREATER METROPOLITAN AREA REGIONAL WA (EX METRO) 

TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH 

• By postcode, customer spending growth in the Perth metro region was fastest in Trigg 6029 (20.2%), North
Fremantle 6159 (15.9%) and Mosman Park 6012 (9.6%).

• In Regional WA, spending was fastest in Dampier 6713 (38.3%), Gnowangerup 6335 (36.0%), Burekup 6227
(34.7%), Port Hedland 6706 (34.4%) and Moora 6510 (31.4%).

• Spending was fastest for Accommodation, Cafes, Pubs & Restaurants in both the Perth metro area (8.9%) and in
Regional WA (11.8%).
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Top 20 Postcodes by Spend Growth: Perth Metro
(Q4 2016 spend value on Q4 2015 spend value)
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Top 20 Postcodes by Spending Growth: WA Regional
(Q4 2016 spend value on Q4 2015 spend value)

Overall 
Growth 
-0.4% 

Average 
Monthly 

Spend (Q4) 
$2,108 

Overall 
Growth 

0.7% 

Average 
Monthly 

Spend (Q4) 
$2,018 
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TASMANIA (TAS) 
GROWTH IN NAB CUSTOMER SPENDING 
(percentage change Q4 2016 on Q4 2015) 

TASMANIA - STATE 

• By postcode, spending growth in TAS was fastest by
some margin in South Arm 7022 (74.7%), followed by
the King Island town of Currie 7256 (27.7%) and the
Huon Valley town of Cygnet 7112 (26.8%).

• Customer spending growth in TAS in Q4 was fastest
for Accommodation, Cafes, Pubs & Restaurants
(14.6%).
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Top 10 Postcodes by Spend Growth: TAS
(Q4 2016 spend value on Q4 2015 spend value)

Overall 
Growth 

3.2% 

Average 
Monthly 

Spend (Q4) 
$1,840 
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AUSTRALIAN CAPITAL TERRITORY (ACT) 
GROWTH IN NAB CUSTOMER SPENDING 
(percentage change Q4 2016 on Q4 2015) 

ACT 

*Postcode level details shown instead of LGAs as ACT does not have separate 
LGAs. Hall, located within the ACT shares the 2618 postcode with nearby 
Wallaroo NSW, thus is partially represented outside ACT boundary in the map.  

• By postcode, spending growth in the ACT was fastest
in Hall 2618 (19.8%) and Greenway (19.0%).

• Customer spending growth in the ACT was fastest for
Accommodation, Cafes, Pubs & Restaurants (14.5%).
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Top 10 Postcodes by Spend Growth: ACT
(Q4 2016 spend value on Q4 2015 spend value)

Overall 
Growth 

4.8% 

Average 
Monthly 

Spend (Q4) 
$2,248 
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NORTHERN TERRITORY (NT) 
GROWTH IN NAB CUSTOMER SPENDING 
(percentage change Q4 2016 on Q4 2015) 

NORTHERN TERRITORY 

  

• By postcode, spending growth in the NT was fastest in
Mataranka 852 (15.8%), Berry Springs 838 (13.6%) and
Bees Creek 822 (12.4%).

• Customer spending in the NT was fastest for
Accommodation, Cafes, Pubs & Restaurants (14.8%).

*postcodes with lower than a statistically significant 
number of customers were omitted. 
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Top 10 Postcodes by Spend Growth: NT
(Q4 2016 spend value on Q4 2015 spend value)

Overall 
Growth 

1.4% 

Average 
Monthly 

Spend (Q4) 
$1,863 
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APPENDIX 1 

NOTES ON NAB’S CUSTOMER SPENDING ESTIMATES 
• Customer spending represents consumption-based spending.
• Customer spending does not include spending on government services, tax payments, direct to public

manufacturers, mortgage and other credit facility repayments.
• Customer spending is based on where the customer lives - which may or may not be where the actual spending

activity occurs.
• Customers without an Australian residential address are excluded.
• Spending includes both online and offline transactions.
• Transaction data may include EFTPOS, Credit Card, BPAY, Bank Transfers, Direct Debits and Paypal services where

available.
• Spending on Health & Community Services excludes insurance covered benefits at HICAPS terminals.
• Geographic areas have been defined using the ABS Local Government Area (LGA) and Statistical areas in the form

of both Greater Capital City Statistical Area (GCCSA) and Statistical Area 4 (SA4) definitions.
• Some LGAs’ geographical boundaries may crossover GCCSA boundaries, in this instance, we have mapped these

LGAs into either metro or regional areas based on which ever had the higest proportional distribution.
• Some LGAs may appear blank on the maps due to ABS’s latest publicly available postcode to LGA correspondence

data being from 2011. If a LGA was created or has changed boundaries post 2011, it may cause mis-matches to the
mapping software’s programed geographical boundaries. Please note, the spend data for these affected LGAs are
not omitted, their spend volumes are grouped into their 2011 LGA designations.

• Some postcodes may correspond to several different locality names. Where this is the case, only one locality name
will be shown, selected using alphabetical order.

• Year-on-year spending change represents non-seasonally adjusted change compared to the same quarter in the
previous year.

• Cut-offs have been applied to remove small area data which may be statistically volatile and may bias estimates of
spending. Even with this treatment, regional areas may have greater spending volatility than metro areas. This cut-
off does not apply to maps due to aesthetic reasons.

• Spending may be biased due increased take-up in payment methods such as the use of near field communication
terminals/online applications that are growing in preference to cash, particularly in hospitality related sectors.

More details about this measure of customer spend is available upon request. 
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CONTACT THE AUTHORS 
Alan Oster 
Group Chief Economist  
Alan.Oster@nab.com.au 
+613 8634 2927 

Dean Pearson 
Head of Behavioural & Industry Economics 
Dean.Pearson@nab.com.au 
+613 8634 2331 

Robert De Iure 
Senior Economist - Behavioural & Industry Economics 
Robert.De.Iure@nab.com.au 
+613 8634 4611 

Brien McDonald 
Senior Economist - Behavioural & Industry Economics 
Brien.McDonald@nab.com.au 
+613 8634 3837 

Steven Wu 
Economist - Behavioural & Industry Economics 
Steven.A.Wu@nab.com.au 
+613 9208 2929 

Important Notice 
This document has been prepared by National Australia Bank Limited ABN 12 004 044 937 AFSL 230686 ("NAB"). Any 
advice contained in this document has been prepared without taking into account your objectives, financial situation 
or needs. Before acting on any advice in this document, NAB recommends that you consider whether the advice is 
appropriate for your circumstances.  
NAB recommends that you obtain and consider the relevant Product Disclosure Statement or other disclosure 
document, before making any decision about a product including whether to acquire or to continue to hold it. 

Please click here to view our disclaimer and terms of use. 
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	In this new report NAB explores the spending behaviours of our customers. By examining around 4 million daily transactions, we show where spending is growing fastest and in which industry groups. This will help to better inform consumer behaviour and activity. Given the size of NAB’s customer base, this data provides a strong indication of national and regional trends.
	CUSTOMER SPENDING BEHAVIOURS*: Q4 2016
	/
	KEY FINDINGS
	 Customer spending in Australia - based on NAB’s transaction data (including BPAY) - grew 3.1% y/y in Q4 2016, with average monthly spending during the quarter of $2,117 in metropolitan areas and $1,949 in regions. 
	 Spending growth in Regional areas (3.5%) outpaced Greater Metropolitan or “City” areas (2.9%). 
	 By capital city area (based on ABS definitions), spending growth was fastest in Hobart (4.1%), Sydney (3.9%) and Melbourne (3.7%) and slowest in Perth (-0.4%) and Brisbane (1.7%). In regional areas, it was fastest in NSW (4.7%) and VIC (3.7%) and slowest in NT (-1.4%) and WA (0.7%).
	 Spending was dominated by the Eastern states - with NSW, VIC and QLD accounting for around 80% of total spending. Sydney, Melbourne and Brisbane accounted for over half (50.1%) of total NAB customer spending.
	 The fastest growing metro areas in Australia were Hunters Hill NSW (13.2%), Woollahra NSW (9.9%) and Mosman Park WA (9.5%). The fastest growing regions were in NSW - Walgett (19.7%), Upper Hunter Shire (16.1%) and Murray (14.4%).
	 Cities accounted for 64% of all spending and regions 36%. Cities accounted for the biggest share of spending in all states, particularly Adelaide (78%), Perth (77%), and Melbourne (75%). Spending in Regional areas accounted for a comparatively bigger share of total state spending in TAS (50%), QLD (55%) and NSW (40%).
	By category, spending growth was fastest for Accommodation, Cafes, Pubs & Restaurants (13.5%).
	TOP 30 FASTEST GROWING AUSTRALIAN METROPOLITAN LGA’S 
	TOP 5 FASTEST GROWING METROPOLITAN LGA’S BY STATE 
	% Y/Y
	MELBOURNE
	% Y/Y
	SYDNEY
	6.8
	Brimbank
	13.2
	Hunters Hill
	5.6
	Melton
	9.9
	Woollahra
	5.5
	Darebin
	8.6
	Ashfield
	5.5
	Mornington Peninsula
	8.4
	Randwick
	5.1
	Greater Dandenong
	7.6
	Holroyd
	% Y/Y
	ADELAIDE
	% Y/Y
	BRISBANE
	6.7
	West Torrens
	6.1
	Scenic Rim
	6.2
	Adelaide Hills
	5.4
	Somerset
	5.8
	Walkerville
	4.1
	Ipswich
	5.7
	Unley
	3.3
	Moreton Bay
	5.7
	Prospect
	2.1
	Logan
	% Y/Y
	HOBART
	% Y/Y
	PERTH
	6.0
	Sorell
	9.5
	Mosman Park
	5.7
	Glenorchy
	4.1
	Claremont
	5.4
	Kingborough
	3.8
	Fremantle
	3.2
	Clarence
	1.9
	Nedlands
	3.1
	Hobart
	1.2
	Cambridge
	% Y/Y
	DARWIN
	% Y/Y
	CANBERRA
	4.4
	Darwin
	4.7
	Unincorporated ACT*
	-0.5
	Litchfield
	-0.6
	Palmerston
	* The ACT does not have separate LGAs.
	TOP 30 FASTEST GROWING AUSTRALIAN REGIONAL LGA’S 
	TOP 5 FASTEST GROWING REGIONAL LGA’S BY STATE 
	% Y/Y
	NSW
	VIC
	% Y/Y
	12.6
	Murrindindi
	19.7
	Walgett
	11.0
	Buloke
	16.1
	Upper Hunter Shire
	9.9
	Mansfield
	14.4
	Murray
	9.3
	Yarriambiack
	11.9
	Bland
	8.8
	Gannawarra
	11.3
	Gundagai
	% Y/Y
	SA
	% Y/Y
	QLD
	8.5
	Clare and Gilbert Valleys
	14.0
	Torres Strait Island
	8.1
	The Coorong
	14.0
	Torres
	8.1
	Roxby Downs
	9.0
	North Burnett
	7.2
	Victor Harbour
	8.6
	Goondiwindi
	6.9
	Port Pirie City & Districts
	8.4
	Hinchinbrook
	% Y/Y
	TAS
	% Y/Y
	WA
	10.6
	Brighton
	7.1
	Kalgoorlie/Boulder
	9.1
	Huon Valley
	6.9
	Northam
	3.8
	Derwent Valley
	6.8
	Broome
	2.2
	Devonport
	5.5
	Northampton
	1.7
	Launceston
	3.9
	Irwin
	% Y/Y
	TAS
	% Y/Y
	NT
	3.2
	Alice Springs
	NEW SOUTH WALES (NSW)
	Growth in nab Customer Spending
	(percentage change Q4 2016 on Q4 2015)
	TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH
	 By individual postcode, spending growth in Metro Sydney over the year was fastest in Georges Hall (2198) at almost 23%, followed by Silverwater 2128 (19.4%), Coogee 2034 (17.1%) and St Peters 2044 (17.0%).
	 By individual postcode, spending was fastest in Currabubula 2342 (55.5%) and Windale 2306 (54.0%), followed by Walgett 2386 (39.4%), Koraleigh 2735 (39.1%) and Galong 2585 (37.3%).
	 Customer spending on Accommodation, Cafes, Pubs & Restaurants was fastest in both Sydney Metro (13.8%) and NSW Regional areas (17.4%). 
	VICTORIA (VIC)
	Growth in nab Customer Spending
	(percentage change Q4 2016 on Q4 2015)
	TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH
	 By individual postcode, spending growth in Melbourne metro was fastest in St Kilda East 3183 (15.4%), followed by Heatherton 3202 (14.3%), Hampton Park 3976 (12.7%) and Clayton 3168 (12.1%).
	 In regional VIC, spending growth was fastest in the Mallee region towns of Rupanyup 3388 (39.5%), Beulah 3395 (37.1%) and Walpeup 3507 (37.0%).
	 Customer spending in the Melbourne Metro area was fastest for Cultural & Recreational Services (14.9%).
	 Customer spending in Regional VIC was fastest for Accommodation, Cafes, Pubs & Restaurants (15.6%).
	QUEENSLAND (QLD)
	Growth in nab Customer Spending
	(percentage change Q4 2016 on Q4 2015)
	*postcode level details shown due to QLD having larger LGAs than other states.
	TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH
	 By postcode, overall spending growth in Brisbane metro was fastest in Riverview 4303 (19.5%), Belmont 4153 (11.8%), Toogoolawah 4313 (11.5%) and Kalbar 4309 (10.0%).
	 Spending growth in regional QLD was fastest in Kenilworth 4574 (52.1%) on the Sunshine Coast, Clifton 4361 (44.3%) in the Darling Downs region, Toowoomba 4364 (37.0%) and Woorabinda 4712 (30.7%).
	 Customer spending growth in the Brisbane metro area was fastest for Accommodation, Cafes, Pubs & Restaurants (11.7%).
	 Customer spending in Regional QLD was fastest for Wholesale Trade (18.1%).
	SOUTH AUSTRALIA (SA)
	Growth in nab Customer Spending
	(percentage change Q4 2016 on Q4 2015)
	TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH
	 By postcode, overall spending growth in Adelaide was fastest in Macclesfield 5153 (26.0%), Ferryden Park 5010 (21.4%), Richmond 5033 (16.8%) and Enfield 5085 (16.2%).
	 In Regional SA, spending growth was fastest in the small farming town of Keith 5267 (66.9%), followed by Cummins 5631 (34.9%), Brinkworth 5464 (29.9%) and Coober Pedy 5135 (26.0%).
	 Customer spending in the Adelaide metro area was fastest for Cultural & Recreational Services (14.6%).
	 Customer spending in Regional SA was fastest for Finance & Insurance (16.9%).
	WESTERn AUSTRALIA (WA)
	Growth in nab Customer Spending
	(percentage change Q4 2016 on Q4 2015)
	PERTH GREATER METROPOLITAN AREA
	TOP 20 FASTEST GROWING SUBURBS BY SPENDING GROWTH
	 By postcode, customer spending growth in the Perth metro region was fastest in Trigg 6029 (20.2%), North Fremantle 6159 (15.9%) and Mosman Park 6012 (9.6%).
	 In Regional WA, spending was fastest in Dampier 6713 (38.3%), Gnowangerup 6335 (36.0%), Burekup 6227 (34.7%), Port Hedland 6706 (34.4%) and Moora 6510 (31.4%).
	 Spending was fastest for Accommodation, Cafes, Pubs & Restaurants in both the Perth metro area (8.9%) and in Regional WA (11.8%).
	TASMANIA (TAS)
	Growth in nab Customer Spending
	(percentage change Q4 2016 on Q4 2015)
	 By postcode, spending growth in TAS was fastest by some margin in South Arm 7022 (74.7%), followed by the King Island town of Currie 7256 (27.7%) and the Huon Valley town of Cygnet 7112 (26.8%).
	 Customer spending growth in TAS in Q4 was fastest for Accommodation, Cafes, Pubs & Restaurants (14.6%).
	AUSTRALIAN CAPITAL TERRITORY (ACT)
	Growth in nab Customer Spending
	(percentage change Q4 2016 on Q4 2015)
	/
	 By postcode, spending growth in the ACT was fastest in Hall 2618 (19.8%) and Greenway (19.0%).
	*Postcode level details shown instead of LGAs as ACT does not have separate LGAs. Hall, located within the ACT shares the 2618 postcode with nearby Wallaroo NSW, thus is partially represented outside ACT boundary in the map. 
	 Customer spending growth in the ACT was fastest for Accommodation, Cafes, Pubs & Restaurants (14.5%).
	/
	NOrthern Territory (NT)
	Growth in nab Customer Spending
	(percentage change Q4 2016 on Q4 2015)
	/ 
	 By postcode, spending growth in the NT was fastest in Mataranka 852 (15.8%), Berry Springs 838 (13.6%) and Bees Creek 822 (12.4%).
	 Customer spending in the NT was fastest for Accommodation, Cafes, Pubs & Restaurants (14.8%).
	/
	*postcodes with lower than a statistically significant number of customers were omitted.
	APPENDIX 1
	251BAPPENDIX 1
	NOTES ON NAB’S CUSTOMER SPENDING ESTIMATES 
	252BNotes on NAB’s CUSTOMER SpendING EstimateS
	 Customer spending represents consumption-based spending.
	 Customer spending does not include spending on government services, tax payments, direct to public manufacturers, mortgage and other credit facility repayments. 
	 Customer spending is based on where the customer lives - which may or may not be where the actual spending activity occurs. 
	 Customers without an Australian residential address are excluded.
	 Spending includes both online and offline transactions.
	 Transaction data may include EFTPOS, Credit Card, BPAY, Bank Transfers, Direct Debits and Paypal services where available. 
	 Spending on Health & Community Services excludes insurance covered benefits at HICAPS terminals. 
	 Geographic areas have been defined using the ABS Local Government Area (LGA) and Statistical areas in the form of both Greater Capital City Statistical Area (GCCSA) and Statistical Area 4 (SA4) definitions. 
	 Some LGAs’ geographical boundaries may crossover GCCSA boundaries, in this instance, we have mapped these LGAs into either metro or regional areas based on which ever had the higest proportional distribution. 
	 Some LGAs may appear blank on the maps due to ABS’s latest publicly available postcode to LGA correspondence data being from 2011. If a LGA was created or has changed boundaries post 2011, it may cause mis-matches to the mapping software’s programed geographical boundaries. Please note, the spend data for these affected LGAs are not omitted, their spend volumes are grouped into their 2011 LGA designations.
	 Some postcodes may correspond to several different locality names. Where this is the case, only one locality name will be shown, selected using alphabetical order. 
	 Year-on-year spending change represents non-seasonally adjusted change compared to the same quarter in the previous year. 
	 Cut-offs have been applied to remove small area data which may be statistically volatile and may bias estimates of spending. Even with this treatment, regional areas may have greater spending volatility than metro areas. This cut-off does not apply to maps due to aesthetic reasons.
	 Spending may be biased due increased take-up in payment methods such as the use of near field communication terminals/online applications that are growing in preference to cash, particularly in hospitality related sectors. 
	More details about this measure of customer spend is available upon request. 
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	Important Notice
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